
 

 
Print Retargeting Case Study for University X    

Business Situation 
 
University X engaged with CPMI Solutions to beta test an innovative channel for direct response, lead generation, and 
enrollment based marketing. 
 
Using digital pixel technology, offline postcards were mailed to individuals who visited University X’s website, but chose not 
to share their contact information during their site visits. 
 
Campaign Business Rules   

• Individual must have visited website at least 2 times. Visits must have been on two separate days. 
• Group 1 – Individual must live within 30 miles of a campus location.  
• Group 2 – Individuals within “core” states – potential to enroll in an online program.   

Measurable Results Summary 
 
Following a 3 month test period, an analysis was conducted to measure results of the 10,067 postcards mailed against a 
10% hold out group    
 
Postcard group 
53 individuals progressed into a conversion status:   

• 24 – “Nurturing Status”  
• 13 – Submitted Applications 
• 16 – Enrolled at University X  

 
Control/Holdout group 

• 1 – “Nurturing Status”  
• 0 – Submitted Applications 
• 0 – Enrolled at University X  

 
ROI/Results:  
A 306% lift – in a “Nurturing Status” status (Those who received a postcard vs those who didn’t) 
Campaign produced a $694 cost per application   
Campaign produced a $1,258 cost per enrollment    

How it Works  
• CPMI provides tiny transparent pixel sized images for you to embed into your website.   
• These pixels capture mobile device ID’s. Then using GPS data, IP Addresses, and device ID databases, we are 

able to append residential mailing addresses.  
• Within hours of the site visit, a non-personalized, first class postcard is mailed. 
• Customizable business rules are developed with your team. 

 
Email contact@cpmisolutions.com or call 385.800.1401 to learn more or to schedule A FREE CONSULTATION 
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